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Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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Discuss: (1) Production Concept (2) Societal Marketing Concept.
OR
Explain functions and importance of Marketing Management.

Explain different types of price policies.
OR
Explain the meaning of Product and discuss Rational of the Product Life Cycle.

What is marketing channel? Explain its features and importance.
OR

(1) Concept of online distribution. (2) Retailer and Whole seller selling.

Discuss advertising is important of a promotion tools.
OR
Give the meaning of sales promotion, Discuss its various types of Techniques.
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